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RAI BUSINESS SCHOOL




SPECIALIZATION GROUP- SALES AND MARKETING
ADVERTISING MANAGEMENT

UNIT I
Role and objectives of marketing, communication in the marketing program Stimulation of primary and selective demand role of advertising in the marketing mix, process of marketing communication
UNIT II
Determinant of target audience; cultural demographic  social class, consumer attitudes, definition of advertising goals; building of advertising programs; message theme, headlines, layout, copy logo, appeals

UNIT III
Promotional scene in India-The media, media use-users; media planning ; managing and evaluating promotion strategy; managing sales promotion –advertising expenditures , advertising effectiveness , rationale testing, opinion  and attitude test , recognition , recall and controlled experience in the field.

UNIT IV
Advertising planning and execution; managing client –agency relations, message designing and development; media selection, planning and scheduling; appraisal of communication systems; legal ethical and social aspects of advertising

