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RAI BUSINESS SCHOOL




POST GRADUATE PROGRAM IN PLANNING AND ENTREPRENEURSHIP 

SEMESTER 3

SPECIALIZATION GROUP –MARKETING

CONSUMER ANALYSIS & RETAILING
Unit 1: Consumer behaviour principles in strategic marketing. Consumer decision making process-Distributive approach and Decision-process approach, Models of consumer behaviour. 

Unit 2: Cultural and social factors of consumer behaviour- social class and reference group. Psychoanalytical theory, Social Psychological theory and Trait-Factor theory. Dynamics of perception, Learning process components.

Unit 3: Attitude measurement- classical psychological model and multi-attribute models. Environmental influences on consumer behaviour  - family and life style concepts. Opinion leadership and the diffusion of innovations.

Unit 4: An overview of retailing - types, product retailing vs. service retailing, retail strategy. Retailing environment -legal, social, economic, technological issues.

Unit 5: Retail store location and layout analysis, site evaluation and selection, store design and layout ; Planning merchandise needs and merchandise budgets - method of determining inventory evaluation, merchandise pricing, 
Recommended books:
  1. 
Consumer Behaviour, by Schiffman & Kanuk. Pearson.(Main text)

    2.   Retail Management by C.Bajaj, R. Tuli, & N. Srivastava. Oxford University    Press. (Main text)
