Corporate Social Responsibility

Unit I : Overview of CSR: Meaning of CSR, Evolution of CSR, Definition by different Authority, challenges to business assuming social responsibility, sustainability, CSR activities, companies taking up CSR, triple bottom line approach. 

Unit II: Sustainable Value Addition to Corporate Culture: Shareholder value as distributional construct, global driver of sustainability, interconnecting the un- connected, conservation from pollution prevention, reputation and legitimacy from product stewardship, repositioning by clean technology, sustainable value.  
Unit III: Strategic CSR: Case studies of corporate move for rural India with special reference to ITC’s e-Choupal, international perspective on CSR, corporate social and environment responsibility in  India.
