MKU MBA 2nd Year

Marketing Research
I. 
Objectives

The purpose of this course is to make the students aware of the nature, scope and importance of Marketing Research with special reference to Marketing environment. The elaborate coverage of techniques in marketing research will help the students appreciate the subjects and they are to be encouraged to undertake mini projects using these techniques. Sufficient care has been taken to cover application areas.
II.
Syllabus


Introduction to marketing research – Marketing research as a tool of management – Relevance of Marketing research in the Indian Marketing environment

Basic concepts – Scientific method – Types of research – basic methods of collecting data – Secondary data

The marketing research process – Planning the research project – The data collection froms – Attitude measurement – Introduction to sampling – Applications of sampling methods to marketing Problems – Data collection and the field force – Tabulation of collected data – Analysis – Techniques –m Research report presentations.


Application of Marketing Research

a) Identifying Market Segments

b) Product Research

c) Advertising Research

d) Market and Sales Analysis Research

III.
Suggested Text Books

1.
Boyd. Westfall and Stasch – Marketing Research – Text and Cases.

IV.
Suggested Readings

1.
Marketing Research



-
G.C. Beri – TMH

2.
Research for Marketing Decisions

-
Pual E.Green & Donald Tull

